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Request for Quotation for Digital Marketing 2026-8
 
 
The Centre for Ageing Better (Ageing Better) is pleased to invite you to submit a Quotation in respect of the below project.
 
The Services consist of: We're looking to work with a supplier for support on digital marketing. This includes Google Ads (paid and grant), SEO, GEO, Google Analytics, social media advertising and email marketing.
 
The Services shall be in accordance with the Ageing Better’s General Conditions of Contract for Services, a copy of which is attached.
 
Submission information
 
Your Quotation response must contain a completed both parts of the Supplier Questionnaire, Quotation, and signed Declaration.
 
PLEASE READ THE SPECIFICATION ON PAGE 6 BEFORE COMPLETING.
 
Your Quotation shall be returned via e-mail by no later than 4pm, Friday 6 March to the following:
Dora Buckle (digital@ageing-better.org.uk)
 
Please see enclosed documentation for full brief.
 
Quotations received after the stated closing time and date will be considered late and may not be considered at the absolute discretion of Ageing Better.
 
Ageing Better is not bound to accept the lowest or any Quotation submitted and reserves the right to divide or omit any portion of the Quotation as appropriate.
 
The costs in preparing and submitting your Quotation shall not be reimbursed.
 
Costs in the Quotation should be presented exclusive of VAT. Bidders should state whether or not they will apply VAT to the total Contract value. Ageing Better intends to award a Contract for Services, on the basis of this Specification and quotation to Tender. As such, it is our understanding that VAT is applicable, regardless of the successful Bidder’s VAT status. Ageing Better recommends that Bidders should seek independent advice if they do not intend to apply VAT. Ageing Better will not make any additional provision to the agreed Contract value in order to cover VAT liabilities, if these costs are not included in the original quotation.
 
Ageing Better reserves the right to withdraw this tender for any reason, at any time.
 
If you are shortlisted, you will be invited for an interview.  We will let you know of the outcome of your application, but due to staff capacity, we are unable to offer you personalised feedback at that stage.

The provisional dates for these interviews will take place on w/c 9 March
 
If you have any queries in relation to this Request for Quotation, please do not hesitate to contact the undersigned.
 
Yours sincerely,
Dora Buckle
Digital Marketing and Content Manager
digital@ageing-better.org.uk
 
 
Enclosures:
 
· Supplier Questionnaire part 1 and 2
· Quotation Form and specification
· Declaration
 

























Supplier Questionnaire part 1
(please read the specification on page 6 before completing)
 
 
	1
	Bidder name
	Insert details
 

	2
 
	Registered address
	Insert details
 

	3
 
	Name of person completing the request for quotation 
	Insert details
 

	4
 
	Telephone number
	Insert details
 

	5
 
	E-mail address
	Insert details
 

	6
 
	Trading status (e.g. Ltd, Plc, sole trader, Charity, Community Benefit Society, etc.)
	Insert details
 

	7
 
	VAT registration number- if applicable
	Insert details
 

	8
 
	Company registration number and/or charity number- If applicable
	Insert details
 

	9
 
	Please provide the organisation name, contact details and a brief description of 2 contracts of a similar nature which demonstrate the Bidder’s experience in relation to Ageing Better’s requirements. Any contract award will be subject to a satisfactory reference being provided by one or both of the named companies. 

	
	Insert details

	10
 
	Whilst Ageing Better cannot guarantee agreeing to amendments in its Terms and Conditions (listed in Section 7 of the Quotation Form), please list any queries or suggested changes below.

	
	Insert details


 
Supplier Questionnaire part 2
 (please read the specification on page 6 before completing)

In addition to your experience in section 9 of the above, please can you attach as one document:
· Brief description of successfully delivering projects of a similar nature, detailing the quality, experience and technical skills of the delivery team who will deliver against this contract. We’re looking for experience not just with other charities, but organisations that are set up and work similarly to Ageing Better (e.g. in terms of audience and goals). Max 200 words.
· Brief description of how you will ensure timely and effective communications with Ageing Better, and how you will manage and monitor performance, throughout the term of the contract. Explain how the project will be managed and how you will work with Ageing Better and its stakeholders in a collaborative way. Max 200 words.
· Please outline your approach to the project, showing how you will approach each aspect of the work to ensure the delivery of our aims. Please also highlight any challenges you foresee and how these might be overcome. Max 200 words.
 
Please also complete the declaration at the end of this document




























Specification
 
Please provide your Quotation against the following Specification for the period April 2026-7:
 
	Team member 
	Role 
	Price per day (excl. VAT) 
	Total days per month within the budget specified

	  [insert details]
	   [insert details]
	   [insert details]
	   [insert details]

	   [insert details]
	   [insert details]
	   [insert details]
	   [insert details]

	   [insert details]
	   [insert details]
	   [insert details]
	   [insert details]

	  
	  
	  
	  

	  
	  
	  
	  

	Total (excl. VAT) 
	£  [insert details]

	
	
	
	
	
	


The above rates shall include for all work shown or described in the Contract as a whole and for all work not described but apparent as being necessary for the provision of the Services. 
 
1. Introduction
 
We're looking to work with a supplier for support on digital marketing. This includes Google Ads (paid and grant), SEO, GEO Google Analytics, social media advertising and email marketing.
 
2. Scope of Project
 
Deadline for Quotes: 	4pm, Friday 6 March 2026
Period of contract:		1st April 2026 – 31st March 2028 (with a review and option for a 3rd year, that would have to be agreed by a contract extension)
Budget: 			approximately £23,500 (exclusive of VAT) for the year 2026-7. We anticipate similar spending for the second year, however, work beyond the initial 12-month contract is not guaranteed and will be on an as-required basis
 
The services offered should be in the form of the agency’s guaranteed time for at least three days a month used to support Ageing Better, covering PPC, SEO GEO, and other ad-hoc support with Analytics, social media and email marketing. This will be agreed between Ageing Better and the supplier on a regular basis through regular catch-ups. 

Work on PPC will include reviewing and optimising our Google Ads account. The supplier will manage the account on behalf of Ageing Better in order to create and maintain targeted campaigns, including developing ad copy and targeting keywords, ensuring high levels of relevant clicks. It will be the supplier’s responsibility to manage Ageing Better’s Ad Grants account and ensure that it performs to high standards and remains active, conforming with all of the Grant’s policies. 

The supplier should play a key part in optimising our SEO and GEO strategy, producing audits and providing ongoing reporting, as well as assisting with keyword and gap analyses. We would also require support with our email marketing on an ad-hoc basis, including campaign reporting/analysis and ensuring our mailing list and campaigns are optimised.

We also require cookie consent updates and advice.

Project Management and communications 
 
We expect the appointed agency to be highly responsive, keeping an open and monitored channel of communication (we currently use Slack) so that we can easily get in touch with any issues or questions we may be having about digital marketing. 
 
The appointed agency needs to be highly organised, keeping to tight deadlines. As we are working within a small, very busy team, we require our agency to be proactive and diligent when working on our digital marketing. 
 
Google ads
 
We will work with the supplier to firstly ensure a smooth handover with the current agency.
 
Our Google Ads account exists to increase not just traffic to the website but should also lead to measurable engagement and conversions – although we are keen to bring in a new, wide audience and to maximise the grant, it is important to us that the Ads account doesn’t just lead to a surge in number of visitors, but that those visitors are the relevant audiences and that their visits lead to conversions. 

We want users to download our reports, sign up to our enewsletter, sign up to events and engage with our content. 

We would also like support with a separate, paid Google Ads account that will run on a budget of around £1,300 a month (costed separately to this contract). 

Ongoing campaigns will be fully optimised through keyword research and by working with Ageing Better to ensure that the ads are accurate and reflective of our content. Support should also include advice and experimentation with different ads, bidding strategies and content development recommendations. The successful bidder will also work with Ageing Better on an ongoing basis to ensure that our communications is integrated and that any campaigns or major outputs are aligned and actively worked on in terms of Google Ads.
 
GEO
 
As AI is becoming more important in the world of digital marketing, we would like expert support and advice on GEO strategy, as well as SEO strategy.
 
3. Outcomes and Objectives
 
	Website KPI 
	% increase within 12 months  

	Website sessions 
	 +10% 

	Email signups from the website 
	+10% 

	Engaged website sessions 
	+10% 


 
 
4. Insurances
 
The Contractor shall take out and maintain in full force and effect with a reputable insurance company the following minimum insurances for the duration of the Contract:
 
· Public Liability insurance – £1 million
· Employer’s Liability insurance – £5 million
· Professional Indemnity insurance – £1 million
 
 
 
5. Timescales
 
The indicative timetable for the procurement is as follows: 
	Stage
	Date

	Issue RFQ
	Thursday 29 January

	Deadline for clarification questions
	4pm Friday 20 Feb

	Publication of clarification questions
	Friday 27 Feb

	RFQ deadline
	4pm Friday 6 March

	Interviews
	w/c 16 March

	Notification of result/ Contract Award
	w/c 23 March


 
Ageing Better reserve the right to amend these dates.
 
6. Terms and Conditions 
 
Below are the terms and conditions, to be signed at contract award. Suggested amendments or queries should be submitted in Section 14 of the Supplier Questionnaire.  Ageing Better cannot guarantee adhering to proposed changes.
 
Conditions of Contract 
 
 Quotation and Declaration 
Total Price for this Quotation (excluding VAT)
 
£											
 
in words 							
 
 
 
Declaration
 
I/We, having read and understood the Request for Quotation hereby offer to supply the Services in accordance with the Specification at the stated price, and that this offer remains valid for a period of ninety (90) days.
 
Duly authorised to submit Quotations for and on behalf of the Company:
 
 
Name: …………………………………………………………………………
 
Signature: …………………………………………………………………….
 
Date: …………………………………………………………………………..
 
Company: …………………………………………………………………….
 
Telephone: ……………………………………………………………………
 
E-mail: …………………………………………………………………………
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